Companies that carry out their business activities in the field of natural resources and / or fields related to natural resources must carry out corporate social responsibility. In 
Introduction
A company is a legal entity which is a capital alliance, established based on an agreement, conducts business activities with authorized capital which is entirely divided into shares, and fulfills the requirements stipulated by the law and its implementing regulations. The main goal of a company is to seek maximum profits. This is the responsibility of the management of the company to shareholders as the owner of the company. This is the philosophical basis of establishing a company. However, the company's operational activities in order to maximize profits are often detrimental to the community, especially the people who live around the location of the company [1] .
The First ELEHIC According to the perspective of business law, there are two responsibilities that must be implemented in business ethics, namely legal responsibility and social responsibility.
Legal responsibility includes the civil and criminal aspects, while social responsibility means that the company is not only a business entity that seeks profit, but is a unit with the social, economic and environmental conditions in which the company operates [2] . Business ethics can bridge the interests of the company with the needs of the community, both those directly and indirectly affected by the company's operations. So, business ethics is the basis of the birth of the concept of corporate social responsibility [3] .
Corporate social responsibility is motivated by the concept of sustainable development which was formulated at an international conference in Stockholm in 1982 [4] .
The World Business Council for Sustainable Development explains that corporate social responsibility is the commitment of the company to operate legally and ethically, contribute to improving the economy and the quality of life of its employees, as well as improving the quality of life of local communities [5] . Page 326
The First ELEHIC
Method of Research
The method used in this research is socio-legal research. The data sources used in this research are primary data and secondary data. Data collection techniques used in this research were observation, interviews, and library studies. The data analysis technique used in this research is qualitative analysis.
Result of Research and Discussion
In In South Solok District, the implementation of corporate social responsibility that has been well programmed by PT Visi Utama Mandiri has a positive impact on the community. There are two programs, namely physical programs and non-physical programs.
The physical program carried out in the form of assistance for road construction, road repairs, supporting victims of natural disasters, renovation of places of worship, sports facilities, and monthly financial assistance for community groups. Meanwhile, the nonphysical programs implemented were in the form of health education and entrepreneurship training for the community [7] . Meanwhile in the Pekanbaru City, PT Riau Crumb Rubber Factory does not carry out corporate social responsibility to the people who live around the location of the company, but the community never issues. This is because PT Riau Crumb Rubber Factory prioritizes the people of Sri Meranti Village to be recruited as laborers at the company [8] .
The implementation of corporate social responsibility must be integrated into community development activities, consumer protection, healthy business, environmental sustainability, employment, human rights, and government programs. The substance of the existence of corporate social responsibility is to strengthen the sustainability of the company by building cooperation with stakeholders through community empowerment programs [9] . The implementation of corporate social responsibility is part of the good corporate governance framework because corporate social responsibility programs as a form of corporate social solidarity are not only beneficial to the community, but also very useful for shaping the company's image when packaged with proper publications [11] .
